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Communication
Introduction
Communication is vital in the efficient running of activities in different organizations. It facilitates the interaction between organization leaders and the staff. Organization leaders use direct discussion to communicate with other members of the organization and the workers (Dijkmans et al., 2015). This style of communication is essential as the leaders can get proper feedback by having direct interaction with the workers and investors; this is through seeing the reaction of each individual towards the issue. This also steers cooperation between the organization and stakeholders. They can understand each other through direct conversation, and this fosters collaboration and proper problem-solving strategies. 
According to Solaja et al. (2016), this type of message could be sent by the manager or organization leader, but it is not much perfect as direct interaction. This because the facial reaction of the individuals can never be captured, and feedback can be given to satisfy the situation and no proper discussion to enable detailed information on the issue. Face-to-face interaction between managers and members of the organization is sufficient for solving the organization's problems rather than being sent for them to give their feedback. Contribution from different people brings together a pool of ideas, and the problem is easily solved. 
Also, an iron sheet company needs to have a direct interaction between leaders and its members and members of the public while having a launch of a new type of iron sheets. This enables direct communication with people, and they can directly explain the quality of the original iron sheets and its durability, and they can get immediate feedback from the audience on their interest in the product (Dijkmans et al., 2015). This is a valid style of communication rather than the manager sending the message to people about the new product in which most people will not take it with much seriousness and may ignore to follow up on the original product launched by the company.
This message is so compelling and the best communication style to be used by leaders. Direct feedback is taken, and where there is a problem, they can correct immediately to keep the name of the company. The physical reaction of the people is critical in making the right decisions about an organization or company and to leaders in fostering communication between them and the investors, workers, and members of the public (Solaja et al., 2016). Organization leaders embrace this style of communication because there is a proper expression of one's feelings towards the issue, and this results in a more in-depth understanding of members' demands and requirements for the efficient running of organizations' activities and services. 


Conclusion
Direct interaction is the best communication style in an organization and provides proper feedback to the organization by observing adequate feedback. Sending the message to people is also useful, but appropriate feedback cannot be identified compared to face-to-face communication in the organization (Dijkmans et al., 2015). Therefore different companies should use a direct connection in solving various issues of the organization. This also steers mutual relationships in the organization and results in proper communication between the leaders, workers, and stakeholders.  
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